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TURKEY SETS HIGH EXPORT TARGETS

iHRACAT HEDEFLERIMiZ COK BUYUK

Tiirkiye, 2004 yilinda hir onceki yila gore yiizde 33,7 artisla 64 milyar dolarlik ihracat gerceklestirdi.

Tiirkiye ihracatgllar Meclisi (TIM) Baskani Oguz Satici 2005 yihi icin ihracat hedefinin 72-75 milyar dolar,

2010 icin ise 150 milyar dolar oldugunu acikladi. Tiirkiye’nin imalat sanayinde cikti/girdi kriterlerine gore

en verimli sektorlerinden olan gemi insada daha da uzmanlagsmak gerektiginin altini gizdi.

Turkey’s exports reached US$ 64 billion in 2004, a 33,7 percent increase over 2003. Chairman of the
Turkish Exporters Assembly (TIM) Oguz Satici announced that the export target is US$ 72-75 billion for
2005, and US$ 150 hillion for 2010. Satici emphasized the necessity of getting more specialized in

shipbuilding, one of the most productive industrial sectors according to the input-output criteria in Turkey’s

manufacturing industry.

0guz Saticl

Tiirkiye’'nin 2004 yili ve 2005 yili ilk
dort ayi ihracatini sektorel bazda nasil
degerlendiriyorsunuz? Gegmis yillarda
ihracatin gelisimi haklkinda neler
soyleyebilirsiniz? 2005 ve gelecek
yillara iliskin tahmini rakamlar nelerdir?

Is ticaretimizde 2001 krizinden

sonra yasanan kii¢lilmenin ardindan

2002 yilinda izledigimiz kur poli-
tikasi ve girdi maliyetleri ylksekligi
nedeniyle ithalatimiz 51,5 milyar dolara
firladi. Rekabet glicimizi kaybetmemizin
sonuclari hemen 2003‘te ortaya ¢ikti ve
ithalatimiz ylizde 34,5 artarak 69,3 milyar
dolara ulasti. IThracatimiz ise 47 milyar
dolar olarak gerceklesti. 2004’de dis
ticaretteki artis egilimi devam etti ve itha-
latimiz ylizde 40,4 artarak 97,3 milyar
dolara, ihracatimiz ise ylizde 33,7 artarak
64 milyar dolara ¢ikti. 2005 yilinda artis
oranlarinin yavaslamasina radmen ihra-
catimizdaki artis egilimi devam ediyor.
Mayis sonu itibariyle 30 milyar dolara
dayanan ihracatimizda geriye dénik 12
ayhk ihracatimiz ise 69,4 milyar dolar
olarak gerceklesti. Bu sene ihracatimizin
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What do you think about Turkey’s export
performance on sectoral hasis in 2004 and in
the first four months this year? What are
your opinions ahout the development of
exports in previous years? What are the
estimated figures for 2005 and future years?

s a consequence of the foreign exchange

policy implemented in 2002 following

the contraction in our foreign trade after
the 2001 crisis, as well as of the high level of
the input costs, our imports soared to US$
51,5 billion. Results of the loss of competitive
power appeared immediately in 2003 and
imports increased by 34,5 percent to US$ 69,3
billion. The country’s exports reached US$ 47
billion. The rising trend in foreign trade
continued in 2004 and imports increased by
40,4 percent to US$ 97,3 billion and exports
by 33,7 percent to US$ 64 billion. In spite of
a slow down in 2005, the increasing trend in
our foreign trade continues. As of end of May,
exports were US$ 30 billion and the volume of
exports for the last 12 months was US$ 69,4
billion. We anticipate that export volume will
be between US$ 72 and 75 billion this year.
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72 ile 75 milyar dolar arasi gergeklesecegini tahmin ediyoruz.

Ihracatimizda sanayinin payi artiyor, tariminki ise azaliyor.
Tekstil onemini koruyor fakat GCin bilyiik hir tehdit.
Oniimiizdeki 5 sene icinde ihracatin dagiliminin seyri sizce
nasil olacak? Bu siireg icerisinde en cok ihracat yaptigimiz
iilkelerin siralamasinda hir degisiklik bekliyor musunuz?

Istatistiklere baktigimizda, her ne kadar hacim artsa da, tarim ihra-
catinin oraninin azalmakta oldugunu gériiyoruz. 2000 yilinda ylzde
15’lik bir paya karsilik 2005 yilinin Mayisinda yiizde 12,2’ye kadar
gerileyen tarim ihracatimizdaki bu geride kalmiglik tim Tirkiye’nin
kusuru. Birokrasinin eksikliginden bilingsiz yapilan tarima, heniiz
bir envanteri bile ¢ikarilamayan, plansiz programsiz ekim ve dikim-
den, stratejik Uriin konseptinin yokluguna kadar bir dizi sorun
tarimda lkemizi geride birakiyor. Uretimdeki bu sorun sliphesiz
ihracata da yansiyor. Sanayi Urlnlerinin ylzde 85’lerin lizerindeki
ihracat pay! da bir dlclide normal karsilanmasi gereken bir oran.
Ancak degeri tabii ki tatmin edici degil. Sanayi Urlnleri icerisinde
tekstil ve konfeksiyon drtinleri agirhgini koruyor. Yine 2000 yilinda
ylizde 40’a kadar gikan tekstil ve konfeksiyon ihracatinin payi ylizde
29’lara kadar gerilemis durumda. Ancak oransal olarak gerilemeye
ragmen tekstil ve konfeksiyon halen Tiirkiye icin stratejik bir ihra-
cat kalemi ve éniimiizdeki 5 yilda da bunun ¢ok fazla degismesini
beklemiyoruz. Aslinda 6ntimiizdeki 5 yil icin bir projeksiyon yapmak
oldukga iddiali olacaktir. Ciinkli dis ticaret uluslararasi konjonktiir-
den, diinyadaki ekonomik gelismelerden etkileniyor. Ihracatimizin
bugtinkt artig hizini siirdlirmesi mimkiin gériinse de yatirimlardaki

Industry’s share in Turkey’s exports increases, while that of
agriculture decreases. Textile maintains its importance, but
China poses a serious threat. What, in your opinion, will the
distribution of exports be like during the next five years? Do
you expect a change in the order of the countries that we
export to the most during that period?

When we look at the statistics, we see that, even though the
volume increases, the rate of agricultural exports decreases.
Share of agricultural exports fell from 15 percent in 2000 down
to 12,2 percent as of May 2005. That decline in agricultural
exports is the fault of the whole country. A series of problems
from the inefficiency of bureaucracy to ignorant agricultural
activities, from unplanned sowing, whose inventory cannot be
taken yet, to the absence of a strategic product concept, sets our
country back. These problems in production are undoubted|y
reflected in exports. Therefore, above 85 percent share of
industrial products in exports should be considered normal to
some extent. However, their value is not satisfactory. Among
industrial products, textile and apparel products maintain their
significance. Share of textile and apparel products in exports
rose up to 40 percent in 2000 but has fallen down to around 29
percent recently. But, in spite of that decline in percentage,
textile and apparel products are still a strategic export item for
Turkey and we do not anticipate that that situation would change
to a large extent within the next five years. Actually, making a

MARINE & COMMERCE JULY 2005 019



IHRACAT // EXPORT

artis hizinin ayni oranda artmamasi da goz dntine alinmali. Ancak
yine de bir tahminde bulunmak gerekirse ihracatimizin 2010 yilinda
150 milyar dolari asacagini tahmin ediyoruz. ihracatimizin tlkelere
gore dadilimina bakarsak Almanya’nin geleneksel olarak birinci
sirada oldugunu gériyoruz. Ancak ikinci ve lglincl siralar son iki
yildir degisiyor. ABD ihracatimizin genel ihracat artis orani kadar
artmamasindan dolay! ikinciligi once ingiltere’ye, ardindan da
liglinciiligi Italya’ya kaptirdi. Oniimiizdeki 5 sene icerisinde komsu
tlkelerimizle olan dis ticaretimizde ciddi oranlarda artis beklense de
degerin AB Ulkelerini yakalamasi pek muhtemel gériinmiyor.

Tiirkiye’nin ihracatinin artmasinda iilkeye gelen yahanci ser-
mayenin etkisi ne kadardir?

Tirkiye siyasi ve ekonomik istikrari yakalamasi ile birlikte Avrupa
Birligi tyelik sirecindeki gelismelerin de destedi ile yabanci ser-
maye  konusunda  6nemli sans yakalamis durumda.
Ozellestirmelerin de artmasiyla ile birlikte, basta telekom,
bankacilik olmak lzere otomotiv, kimya gibi hemen tim sektdr-
lerde bu trend iyice hiz kazandi. Kimi tahminlere gére Tirkiye’'ye
ontimiizdeki iki yil icerisinde 20 milyar dolar yabanci sermaye
girisi yapilacak. Tirkiye’de yabanci sermayenin yogun olarak
hissedildigi ihracata yonelik baslica iki sektdr; otomotiv ve kimya.
2005 yili Mayis ayi itibariyle Turkiye’deki ilk 10 ihracatgl fir-
manin 5’ini yabanci sermayeli otomotiv firmalari olusturuyor.
Ancak ihracatimizin en blylk payini teskil eden, istihdama en cok
katkida bulunan sektérlerden birisi olan tekstil ve konfeksiyon sek-
toriinde yabanci sermayenin az oranda nifuz ettigi sektérler.
TiM‘in de 6nemli oranda katki yaptigi Yatirim Ortamini
iyile§tirme Koordinasyon Kurulu, 10 teknik komite eliyle
calismalarini surdirlyor. Ontmuzdeki yillarda yabanci ser-
mayenin ihracata yaptigi katkinin artarak sirecegi inancindayim.

Tiirkiye’nin ihracat yapan iilkeler siralamasindaki yeri genel
anlamda ve sektdorel hazda nedir? Bu pozisyonun anlami,
getirileri, gotiiriileri nelerdir? Daha iist siralara ¢cikmak icin ne
gibi calismalar yiiriitiilmeli?

Tirkiye, Diinya Ticaret Orgiitii’niin 2004/te yayinlamig oldugu en
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projection for the next five years would not be practicable. The
reason is that the foreign trade is affected by the economic
situation in the world and the economic developments in the
world. Though it may seem possible that our exports would
maintain its current rising trend, the fact that the rate of
increase in investments is not on the same level should be taken
into consideration. However, if we are to make a projection
anyway, we anticipate that Turkey’s exports would exceed

US$ 150 billion by 2010. When we look at the distribution of
our exports by countries, we see that Germany is traditionally at
the top. However, the second and the third places change for the
last two years. Because our exports to the USA do not increase
as high as the growth rate of overall exports, the second place
was captured first by the United Kingdom and then by Italy.
Even though significant increases are expected in our foreign
trade with our neighboring countries within the next five years,
it does not seem possible that its value could reach the level of
that with the European countries.

What is the extent of the effects of the foreign capital
flowing into Turkey on the increase of the country’s exports?

Having achieved political and economic stability, Turkey has
seized an important opportunity with regard to foreign capital
also with the support of the developments within the EU
membership process. With the increase in privatization, that
trend has gained a significant momentum particularly in the
telecom and banking sectors, as well as in all sectors such as
automotive and chemicals. According to some estimates, a
foreign capital inflow of around US$ 20 billion is expected
within the next two years in Turkey. The two major export-
oriented sectors in which the foreign capital is intensively needed
in Turkey are automotive and chemicals sectors. As of May
2005, 5 out of the top 10 exporting companies in Turkey were
the automotive companies with foreign capital. On the other
hand, textile and apparel sectors that account for the largest
portion in our exports and that make the biggest contribution to
employment are the sectors in which the foreign capital has
‘penetrated” less. The Investment Environment Improvement
Coordination Committee, in which the Turkish Exporters
Assembly (TIM) makes significant contributions, continues its
activities through total of 10 technical committees. I believe that
contribution of the foreign capital to exports would increasingly
continue in the following years.

What is Turkey’s position among the exporting countries in
the general sense and on sectoral basis? What is the
meaning, and advantages and disadvantages of that
position? What should he done to rise in the ranking?

According to the most current data published by the World
Trade Organization in 2004, as of 2003, Turkey ranked 35"
among all exporting countries in the world. Our current position
is not satisfactory when we consider our potentials. With our
existing natural and human resources, Turkey deserves much
higher positions. Textile and apparel sector, television and radio



guincel verilere gore, 2003 itibariyla tim diinyada ihracat yapan
Ulkeler arasinda 35. sirada yer aliyor. Su anda bulundugumuz yer,
potansiyelimiz g6z dnlinde bulunduruldugunda, tatmin olunabilecek
bir siralama degil. Mevcut dogal ve beseri kaynaklarimizla, Tlrkiye
cok daha Ust siralari hak eden bir llke. Tiirkiye’de disa agik sektér-
ler olarak kabul edilebilecek ve ihracati 500 milyon dolarin Gzerinde
olan sektdrler; tekstil ve giyim esyasi, televizyon ve radyo alicilari,
islenmis sebze meyveler ve motorlu kara tasitlarinin motor aksam ve
parcalari olarak siralaniyor. Tarim sektériinde verimlilik artiginin
saglanabilmesi  ¢ok kolay olmuyor. Ayrica Tirkiye'nin
tarim/islenmis tarim driinlerinden en fazla ihrag ettigi; findik, kuru
kayisi, kuru incir, kuru Gziim, domates salcasi, bakliyat, tiitlin gibi
mallarda, diinya pazarindaki pay! ¢ok biylk. Doygunluga ulasmig
bir pazarda ihracat artisinin saglanabilmesi arzin artirilmasiyla ya
da fiyatlarin dustrilmesiyle bile basarilamayabilir. Bu sebeple
pazar ve (riin cesitlendirmesine gidilmesinin tarim drinleri ihra-
catini artirici bir yéntem olabilecegini distiniyorum. Tirkiye’nin
imalat sanayiinde cikti/girdi kriterine gdre en verimli sektérleri;
gemi ve hava tasitlari, kok kdmirl ve rafine edilmis petrol Grlinleri,
metalik olmayan diger mineraller ile tibbi aletler ve hassas optik
aletlerdir. Ancak bu sektdrlerin ihracatinin, imalat sanayii ihracati
icindeki payr glinimizde sadece ylizde 9. Katma deger
siralamasinda 15. ve 18‘inci olan tekstil ve konfeksiyon Uriinlerinin
ihracatinin payi ise ylizde 40. Dolayisiyla girdi basina katma dederi
yiksek olan sektérlerde gelecek doénemlerde uzmanlasmak igin
gerekli 6nlemlerin alinmasi, girisimcilerin bu sektérlere yonelmesi
ve bu sektérleri cazip hale getirecek dnlemlerin alinmasi zorunlu
go6zlklyor. Bu nedenle &zellikle, yatirim tesviklerinin bu agidan
degerlendiriimesi ve yiiksek oranli katma deger yaratan sektérlerde
rekabet Ustlinlligini sadlayici altyapinin olusturulmasi gerekiyor.

Thracat: tesvik icin yapilan calismalari nasil degerlendiriyor-
sunuz?

Aslinda bugiin ihracatcilar igin en biyiik tesvikin yliksek vergi
oranlarini ve yliksek Gretim maliyetlerini, uluslararasi pazarlarda
rekabet ettigimiz rakiplerin seviyesine c¢ekilmesi olacadi
kanaatindeyim. Ihracat Tirkiye’nin biiylimesinde en dnemli
enstriimanlardan birisi. Turkiye hemen her sektérde onemli ihra-
cat potansiyeline sahip. Dis Ticaret Mistesarlidi’mizin tecriibesi
de ihracatin tesviki konusunda gok énemli. Ihracattaki stratejik
sektorlerimiz tesvik edilmeli, verilecek bu nakdi ve gayri nakdi
tesvikler dikkatli bir sekilde planlanmali.

Tiirkiye gemi ve yat insa sanayinde son yillarda ¢ok hizli bir
cikis yakaladi. Bu durum gemi insa sanayinin de ihracatgilar
birligi olusturmasi gihi goriisleri de beraberinde getirdi. Konu
hakkindaki diisiinceleriniz nelerdir?

2002, 2003 ve 2004 yillarinda ihracatimiz biiylk bir atihm gergek-
lestirdi. Bu atilimda gemi insa sanayi de dnemli bir paya sahip.
Resmi Gazete’de yayimlanan ilgili teblide gére, ihracatgl birlikleri,
sanayi ile ilgili sektdrlerde son iki takvim yilinda toplam 1 milyon
dolar tutarinda ihracat yapan en az 50 ihracatcinin asgari 50 mily-
on dolarlik ihracat gerceklestiren ve bu durumu giimrilk beyan-
nameleri ile tevsik eden veya resmi dig ticaret istatistiklerine iliskin
kayitlarla teyit edilen firmalarin yapacaklari basvuruya istinaden
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receivers sector, processed vegetable and fruit sector, and motor
vehicle engine parts and spare parts sector are those that could
be considered to be export-oriented sectors with an export
volume over US$ 500 million. Achieving increase in productivity
in the agricultural industry is not easy. In addition, in
commodities such as hazelnut, dried apricot, dried fig, raisin,
tomato paste, pulses, and tobacco, Turkey has a large share in
the world market. Increase in exports in a market that has
become saturated may not be achieved by increasing the supply
or even by decreasing the prices. Therefore, I am of the opinion
that increasing the variety of markets and products could
increase the agricultural product exports. The most productive
sectors based on the output/input criterion in the manufacturing
industry in Turkey are ships and aircrafts, coking coal, refined
petroleum products, non-metallic and other minerals, as well as
medical equipment and precision optical equipment. However,
these sectors today account for a mere 9 percent of all the
manufacturing industry exports. Ranking 15" and 18"
respectively on the added value list, the textile and apparel
products account for 40 percent of all exports of the country.
Consequently, it seems to be a must that we take necessary
measures to become specialized in the sectors with high added
value per input, and entrepreneurs turn towards these sectors,

Bazi tahminlere gore Tiirkiye’ye oniimiizdeki
iki yil icerisinde 20 milyar dolar yabanci sermaye
girisi yapilacak.

According to some estimates, a foreign capital
inflow of around US$ 20 hillion is expected within
the next two years in Turkey.
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mustesarligin teklifi tizerine Bakanlik onayi ile kurulur. Birlik, kuru-
lusuna dair tebligin Resmi Gazete’de yayimlanmasini miteakip tlizel
kisilik kazanir ve genel sekreterin atanmasindan sonra faaliyete
gecer. Sektdrde dnde gelen firmalar bu belirtilen sartlari saglamalari
halinde ilgili ihracatgl birligi tabi ki kurabilirler.

ihracatimizin yiizde 95’i denizyolu ile yapiliyor? Sizce neden
denizyolu bu kadar dnemli? Artilari nelerdir?

Her seyden dnce sunu unutmamaliyiz ki (i¢ tarafi denizlerle kapl
kocaman bir yarimadada yasiyoruz. Tim tarih boyunca sahip
oldugumuz bodazlara, Akdeniz ve Ege kiyillarimiza, Siveys
Kanali’'na olan stratejik konumumuza gipta ile bakilmis, codu buytik
tlkenin tim dig politikasi bu sahip oldugumuz yerleri ele gegirmek
lizerine kurulmus. Tiirkiye deniz yolu ile ticaret yapmak igin gok ideal
bir cografyada yer aliyor. Ayrica deniz yolu ile tagimacilik diger
alternatif kanallara gore daha ucuz. Bu nedenle Tirkiye bu avan-
tajini henliz yeterli derecede olmasa da kullaniyor diyebiliriz.
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and necessary measures must be taken to make these sectors
movre attractive in the following periods. Therefore, particularly
the investment incentives should be reviewed in that regard, and
an infrastructure that would provide competitive advantage in
sectors that create high added value should be created.

What is your opinion about the activities aimed at
encouragement of exportation?

As a matter of fact, I am of the opinion that the biggest
encouragement for the exporters would be that high tax rates
and high production costs are decreased down to the levels of our
competitors in the international markets. Exportation is one of
the most important solutions for Turkey’s growth. Turkey has
significant export potentials in almost all sectors. Experience of
our Undersecretariat for Foreign Trade is vital for
encouragement of exports. Strategic sectors should be
encouraged and financial and non-financial export incentives
should be planned carefully.

Turkey has been in a rising trend in the ship and yacht building
industry in recent years. That created some opinions on
establishment of an exporters association in the shipbuilding
industry as well. What are your opinions abhout it?

Turkey has made major forward strides in exports in 2002, 2003
and 2004. The shipbuilding industry has a significant
contribution to that development. According to the relevant
communiqué published in the Official Gazette, “'Exporters
associations are established by the proposal of the
Undersecretariat and approval of the Ministry upon application
of at least 50 exporters with a total export volume of minimum
US$ 50 million and each with an export volume of US$ 1
million in the last two calendar years in the relevant sectors in
the industry, which is to be backed up with documentary proofs
such as customs declarations or confirmed with the records
related to official foreign trade statistics. Following the
publication of the communiqué relating to its establishment, the
association becomes a legal entity and commences its activities
upon appointment of the secretary general.” In case the
companies in that sector meet these conditions, they may
certainly establish an exporters association.

95 percent of our exports is carried by sea. Why do you
think maritime transportation is so important? What are its
advantages?

First of all, we should bear in mind that we live on a huge
peninsula. Our straits, Mediterranean and Aegean coasts, and
our strategic position with respect to the Suez Canal have always
been envied throughout the history, and foreign policies of many
big countries have always been based on capturing this very land
we own. Therefore, Turkey has an ideal geographical position for
maritime trade. Additionally, maritime transportation is cheaper
compared to other alternatives. So, Turkey uses that advantage,
even if not adequately.



